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SÅ GÖR MAN BRA 
HÅLLBARHETS- 
KOMMUNIKATION!
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HEJ!
JOEL LINDEFORS

Co-founder Mission anew (Futerra)

Former labour right activist.

≈25 yrs experience from sustainability
and 13 yrs from comms & brand

Roles: Sustainability Strategist, Strategy Director, 
Communications & brand strategist, 
Partner at ARC
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WE SCALE AND SPEED UP 
THE TRANSFORMATION
BY TURNING BRANDS 
INTO IMPACT-MAKERS
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MEET ARC. A CAREFULLY SELECTED GROUP OF SPECIALISTS.

Management 
consultants and strategic 
advisors, but mostly a 
collective of creative thinkers 
with supreme business 
minds.

Experience design agency 
helping clients design, shape 
and manage complex end-to-
end experiences and eco-
systems.

Taking a management 
consulting approach 
within influencer marketing to 
help companies grow.

Creates communication 
that makes a difference in 
their clients’ business, from 
strategy and identity to 
creative concepts and 
production. 

Digital & product 
innovation agency 
driving positive change 
through a seamless fusion of 
strategy, design & 
technology.

A diverse team of 
design thinkers and 
design doers with expertise in 
brand development and 
strategic design.

A reborn impact 
agency. We help our
clients to scale and speed up 
the transition into a thriving 
and resilient place for all living 
kinds.

Management 
consultants and digital 
marketing talents governing 
growth and digital change in 
execution consulting.

Conversion optimisers, 
passionate about user 
experience and transforming 
data into actionable insights 
and measurable results.

Pioneers in digital 
product design & 
software engineering with 
global recognized technology 
capabilities.

A channel-agnostic 
creative communications 
agency that generates client 
growth through strategy and, 
of course, creativity.

Digital content partner 
specializing in digital 
communication – from 
strategy and content 
production to follow-up.

A Norwegian studio 
designing consumer 
brands and packaging with a 
deep focus on material 
research and sustainability, to 
help companies grow.

Designers and engineers. 
Storytellers and strategists. 
We are Fabrique, defying 
categorization since 1992. 

Q42 builds digital products 
that make people's lives 
smarter, better and more fun.

A Norwegian design
studio remodeling how 

technology and its aesthetics 
blend into our lives.
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FÖRSTÅ 
KONTEXTEN

#1
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AN 
UNSUSTAINABLE 
DEVELOPMENT
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A GLOBAL
TRUST 
COLLAPS
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COPYRIGHT © AFRICANEWS PETER DEJONG/COPYRIGHT 2022



9 MISSION ANEW
2

0
2

3
-1

1-
0

7

9

THE
WASHING
 PANDEMIC 
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Source: PlanetTracker
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Source: PlanetTracker

→GREENLIGHTING
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Source: PlanetTracker

→GREENLABELLING
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FÖRENKLING
FÖRMINSKNING
FÖRSKÖNING

… och rent ljug
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… vill stödja klimat- och socialt 
ansvarstagande företag.

KÄLLA: SVANEN – THE REPORT 2022

80% 22% 

… lita på påståenden om hållbarhetsmarknadsföring 
som hållbara, klimatneutrala eller miljövänliga.
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→ Tror inte på avsändaren
→ Tror inte på löftet
→ Tror inte på målbilden
→ Tror inte på bedriften
→ Tror inte på påståendet
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DEFINIERA 
ER ROLL

#2



17 MISSION ANEW
2

0
2

3
-1

1-
0

7

VERKTYG

PA

PR

ADVO-
CACY

CORP
COMMS

MARCOM

EVENT

AGENDAROLL 
& RÖST

SYFTE PÅVERKAN

COWORKERS

PARTNERS

SOCIETY
MEDIA

POLITICIANS

NGOs

CONSUMERS

INVESTORS

OWNERS
INDUSTRY

MÖJLIGGÖRARE 
& MOTTAGARE
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IDAG IMORGON

Maximera

Minimera
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till
Små 

insatser
System- 

skifte
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SKAPA 
STRUKTUR

#2
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VÅR MISSION OCH VÅR ROLL

VISAR LEDARSKAP OCH SKAPAR ENGAGEMANG

VÅR AGENDA OCH VÅRT AMBITION

VÅR BEVISFÖRING

SYMBOL
(POSITIONERANDE 

AKTIVERING)

MODIGT LÖFTE
(KONKRET & MÄTBART)

IMPACT STRATEGI
(BASERAD PÅ POINT OF IMPACT)

SYFTE & LÖFTE
(BASERAT PÅ VARUMÄRKETS DNA, AFFÄRS-, KUND- OCH OMVÄRLDSBEHOV)

Bygg trovärdighet
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KONCEPT Skapar intresse

FOKUSOMRÅDEN Fördjupar resonemanget

DATA Bevisar resonemanget 

Skapa intresse



25 MISSION ANEW
2

0
2

3
-1

1-
0

7

25



26 MISSION ANEW
2

0
2

3
-1

1-
0

7

26



27 MISSION ANEW
2

0
2

3
-1

1-
0

7

27

VÅGA VARA 
ÄRLIG

#2
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AWESOME
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FLAWESOME
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DON’T 
USE THE 
S-WORD
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Im
pact

THE CHANGE 
THAT THE
WORLD NEEDS

THE CHANGE 
THAT THE 

WORLD DESIRES
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Tack för att 
du lyssnade!

joel.lindefors@missionanew.com


